


Getting the
recipe right

We continually strive to bring new
products to market that add value.
Thanks to the

have made in innovation we have

investment we

developed an in-depth understanding
of what our customers need. This is
; particularly true of the food market,
|| where our containers have become
a hard-working and valuable asset
in the supply chain.

For more than 35 years, we have successfully
developed reusable and sustainable packaging
solutions to meet the logistical challenges of
major meat and poultry processing customers
across Europe.

Partnership with leaders and system integrators, has
led to continuous improvements in hygiene, mechanical
performance and tracking and identification of the
products - just some of the many demands of the

challenging meat industry environment.

The latest addition to this extensive portfolio of
products and services is a new meat tray, which
has been designed to deliver the ultimate in quality
and hygiene. The unique design has been developed
in partnership with our customers to ensure it meets the
exacting standards of this sector.

You can download our
new meat brochure
now from our website:

www.linpacallibert.com

or for more information email:
information@linpac.com

Versatility proves to be as major asset

Meanwhile, our new and highly versatile Universal
Display Pallet and the Universal Display Dolly have
been launched to the retail market in Europe.
These exciting products have been designed to be
a great asset to both food and non-food retailers.

Strong, neat and easy to manoeuvre, they are
ideal for wheeling into display areas and displaying
products in store. The range is expected to deliver

exceptional benefits to customers including:

¢ Shelf-ready solutions that work
seamlessly within the retail operation

¢ Help to optimise stock replenishment

* Minimise waste and increase
supply chain efficiency
* 100% recyclable

° Compatible with retail distribution
and display systems

¢ Extensive display capabilities to encourage
sales and customer interaction

¢ Easy and safe to handle, even when
fully loaded

We have a dedicated team who take care of
innovation and design to ensure that our products
have the most advanced features and continually
evolve to deliver benefits to our customers now and
in the future.
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Features include:

¢ Durability and reliability -
tough enough to deal with the harsh
and challenging environments of
these high volume markets

¢ Fully integrated RFID track
and trace - vital to meet EU
food traceability requirements

* EC approved direct
food contact materials

* UV resistance

* Compatibility with washing tunnels
and automated warehouse
and production systems

¢ Optimised internal volumes

* Maximum space saving when empty
e Lightweight

¢ Easy to clean

¢ The benefit of being completely
re-usable and recyclable
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Adding value

This time last

year we launched Q C) < >
LINPAC Services,

a division of @ @ @
LINPAC  Allibert, SERVICES

which captures all

Making a real difference [fie=

activities we do to help our customers to
minimise losses and get the most value

O O U r C U S Ol I |e rS out of their supply chain.
Cooperl Many of these services are already

integral to our major contracts with
retail customers and have now been

Cooperl is one of the largest pork-processing companies in Europe, with three main slaughtering and

processing sites. Our plastic RTP has played a key role in helping it to grow into one of the most highly 6] Gk e et &l eur eUSEREE

Everything done by LINPAC Services
is designed to improve efficiency and

respected meat processors in Europe. Famed for its high standards and productivity, it uses plastic RTP
containers to support every aspect of its technologically advanced meat processing business.

Since 2005, we have provided more than 100,000 two-colour trays which are at the heart of Cooperl’s manage costs for our customers -
state-of-the-art processing facilities. Fully traceable thanks to integrated RFID HF tags and compatible making it a valuable resource in today’s
with the most advanced robotics, our 600 x 400 stack and nest tray offers Cooperl the following benefits: tough economic climate.

LINPAC Allibert’s RTP experts are not only
able to help track customers assets,
but we can also assist financially with

¢ Full food traceability at every stage of the process
* Special base design for high speed automated warehouse compatibility
¢ Colour-coded containers to assist in the process

leasing options, protect investments
with repair and refurbishment services,

* Food-grade, easy-to-clean material that meets the highest hygiene standards

 Euro standard footprint for cuts sorting, conveying, storage and logistics

¢ Hygienic design, smooth surfaces, large and comfortable handles, user friendly design
* Space saving of 50 per cent in the return supply chain

customise products to your specific needs,
and even help you to meet increasingly
stringent environmental requirements,
with our recycling capabilities and

. [l buy-back option.
Safe and Secure | klman

Our established and popular range of attached
lid containers has now been renamed Kaiman to
reflect its ability to keep goods safe and protect
them from theft. The Kaiman range offers all the
benefits that our customers have come to expect
from LINPAC Allibert containers.

The Kaiman is ideal for high value goods including

clothing, sports goods, fashion accessories,

electrical items, books, magazines, CDs, perfumes ~ Features include:

and toiletries, medical and pharmaceutical items. A robust and durable design

It is capable of carrying loads of up-to 35 kilos, * Stack and n.est capablllt.les. to

tacked 7 hioh and i itable f inth ) save space in return logistics If you want to talk to us
StacKed £1Igh and s suitable for usein the growing —— A smooth base to make it compatible about how our services

home delivery market. It is fully recyclable and can help deliver both
financial and carbon

savings then please

with conveyor systems
variations are available to fit two footprints sizes ¢ Label holder and tamper proof

400 x 300mm and 600 by 400mm. seals for extra security download our
* Compatibility with pallets and dollies brochure from:
For more information on the Kaiman range email: to make it easier to manoeuvre at

every stage of the supply chain www.linpacallibert.com

information@linpac.com



meet a wide range of customer needs.

50 years of innovation

This year we celebrate our 50th anniversary. We have come a long way since the company started as
Lincolnshire Packaging in the UK, in 1959. Over the years, with innovation at its heart, the company has
expanded across Europe and the US, acquiring new facilities and developing market-leading capabilities to

From design and manufacturing to a full service offering.

Moving forward as a customer focused organisation, our customer insights have
become integral in shaping our systems, products and services to deliver cost savings, efficiencies
and added value solutions throughout the entire supply chain.

Design

Manufacture

Financing

2008

The XLXS, retail ready tray is
introduced, with the smallest
folding height on the market
TYTAN launched. The lightest
FLC in its category, improving
efficiency and performance

2003

The adaptable Maxipac one-touch
replenishment range is launched;
offering efficient bulk distribution and
improved product display

1998

We are the first to patent an in
mould RFID tag and the first to put
RFID tags on reusable boxes

1977

The launch of the first bi-colour
stacking and nesting container.

1965

Allibert pioneers the first plastic 30,
60 and 75 L stack nest fish boxes

Environment

Support services

[tem tracking

2009

The ‘Eco’ Packpal pallet is
launched to help customers meet
their environmental targets
LINPAC Allibert’s one-touch half pallet is
introduced — the Universal Pallet is ideal
for transport, storage and in-store display

2004

The Maestro is developed, it's hygienic
design ideal for food and pharmaceuticals

2002

Full service partnership with
Marks & Spencer including recycling,
washing and asset management
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using RFID technology

1996 TESCO

Maxinest is introduced
into Tesco stores

1970

Allibert launched market
specific products; the
Tomato tray is just one example

You can download our new leaflet now from our website www.linpacallibert.com or for more information email information@linpac.com






